K ‘ Reading List

MILLER VISION, CLARITY, AND STANDARDS

THE 12 WEEK YEAR

by Brian Moran and Michael Lennington

-
CODE THE CODE OF THE EXTRAORDINARY MIND

EﬁAliﬂlu\llNAﬁY by Vishen Lakhiani

ESSENTIALISM
by Greg McKeown

FULL FEE AGENT
FUI-I- FEE by Chris Voss and Steve Shull
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MILLER VISION, CLARITY, AND STANDARDS

THE GAP AND THE GAIN
by Dan Sullivan and Dr. Benjamin Hardy

THE PSYCHOLOGY OF MONEY
by Morgan Housel

=
EXCLUSIVE |} =M
\ EDITION
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CAROL S. DWECK, Ph.D.

mindset
THE NEW PSYCHOLOGY OF SUCCESS
MINDSET

LEARN TO FULFILL by Caro| DweCk
OUR POTENTIAL
=parenting
+business

ST,
*school
«relationships

STRESS LESS,

ACCOMPLISH

MORE STRESS LESS, ACCOMPLISH MORE
v/ by Emily Fletcher

PERFORMANCE
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MILLER HABITS, ROUTINES, AND RITUALS

ATOMIC HABITS

by James Clear

HIGH PERFORMANCE HABITS
by Brendon Burchard

THE ROAD LESS STUPID
by Keith J. Cunningham

PROCRASTINATE ON PURPOSE
by Rory Vaden

THE COMPOUND EFFECT
by Darren Hardy

b 'YOUR SUCCESS.
DARREN HARDY
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MILLER CRM AND RELATIONSHIP MANAGEMENT

UNREASONABLE HOSPITALITY
by Will Guidara

SELLIT LIKE SERHANT
by Ryan Serhant

NINJA SELLING
by Larry Kendall

THE 7 LEVELS OF COMMUNICATION
by Michael Maher
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MILLER STANDARD OPERATING PROCEDURES

BUY BACK YOUR TIME
by Dan Martell

CHECKLIST MANIFESTO
by Atul Gawande

WHO NOT HOW
by Dan Sullivan and Dr. Benjamin Hardy

SCALE OR FAIL
by Allison Maslan

PROCRASTINATE ON PURPOSE
by Rory Vaden
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MILLER MARKETING AND LEAD GENERATION

MARKETING MADE SIMPLE
by Donald Miller

#1NEW YORK TIMES BESTSELLING AUTHOR

BAY TRA“'!G_ DAY TRADING ATTENTION
ATTENT'“N by Gary Vaynerchuk
I

HOW TO ACTUALLY BUILD BRAND AND
SALES IN THENEW SOCIAL MEDIA WORLD

STORY
BRAND BUILDING A STORY BRAND
by Donald Miller
P

f‘i‘“ BRAND IT LIKE SERHANT
L e by Ryan Serhant

MONEY .
MORE v’f




